
many different sources. Magazines
such as Allure, Cosmopolitan and
Health attended, along with many other
important consumer magazines. Among
the notables were several beauty 
directors, and Natasha Singer, the
reporter who writes the “Skin” column
for the Style section of The New York
Times, which appears every Thursday. 

The press conference focused on 
the AARS mission, with an emphasis
on dermatologists being the “go to”
people for everything having to do 
with acne and rosacea. The issue of 
OTC versus prescription drugs was 
discussed at many points along the
way in a fair and compelling way.
OTCs were determined acceptable for
a few pimples now and then, but for
serious treatment, prescription drugs
were stated, and re-stated, as the
main line of treatment for both diseases.
Editors took copious notes and had
many questions to ask during the Q&A
portion of the event.

The event also included commentary 
by the first AARS Advisory Board 

A major mission of the AARS is 
to address the misinformation about
acne and rosacea in the medical 
and patient communities. The ARRS 
Board of Directors tackled this issue by 
hiring a public relations firm—Lane
PR— after an extensive review of 
proposals. Suzanne Lane’s approach
was direct. The AARS needs to establish
itself as the expert source for the
treatment of acne and rosacea. 

The first step in the campaign was to
conduct a public opinion survey to
expose the amount of misunderstanding
about these two diseases and to use
this survey as the foundation of an 
AARS press conference. The survey was
completed in September and the press
conference was held in New York City in
October. Speaking at the conference were
Diane S. Berson, MD (PR Committee
Chair), Hilary E. Baldwin, MD (AARS
President) and Guy F. Webster, MD, PhD
(Immediate Past President).

The AARS’ first venture into the consumer
media spotlight was excellent. Media
attendance was considerable and from

member (patient-based advisory board),
as well as Natalie Miller, a makeup
artist who has worked extensively with
many beauty publications and on
notable  faces such as Jennifer Lopez,
Kirsten Dunst and Al Pacino.

Since this is part of an ongoing 
campaign, Lane PR will follow up with
all the editors who attended and will
also mail the press kit to a list of over
200 magazine editors and lifestyle/
health editors of the top 100 daily 
newspapers. In the next few weeks,
press releases will be sent out 
using the information that was in the 
presentations and surveys to reinforce
the availability of resources offered by
the AARS membership. 

We will be measuring the success of 
the campaign by tracking articles using 
our speakers and press releases. An 
ongoing recap of the campaign will be
reported to members in this newsletter. 

A summary of the survey and other
press materials can be found on the
ARRS Web site at www.acnesociety.org.

provide a forum for the exchange of
information about acne and rosacea

• Promote research in acne and
rosacea

• Improve the care of patients who
suffer from acne and rosacea 

The AARS fulfills this mission by:

• Hosting regular conferences and
meetings 

• Offering education for dermatologists
and health care providers

• Exchanging current information in
its newsletter

• Funding research grants

• Mentoring future leaders in the 
specialty

• Educating patients 

How to join

Go to www.acnesociety.org to join
online. Membership is open to board

The American Acne and Rosacea
Society (AARS) is an alliance of 
dermatologists and dermatology 
professionals dedicated to elevating
the understanding and treatment of
acne and rosacea in the dermatologic
and patient communities.

Managing the care of acne and
rosacea patients forms a large part of
daily dermatologic practice. However,
they do not always receive the
equivalent amount of attention from the 
academic, research and policy-making
communities. The AARS is devoted to
changing this misrepresentation. 

The timing is right to join. The AARS is a
young society with multiple opportunities
to get actively involved as a member
and not be sidelined. Your voice and
actions will be heard.

What is our mission? 

• Promote, support, develop and 

certified dermatologists and if you are
a member of the American Academy
of Dermatology or the American
Osteopathic College of Dermatology,
you only need to provide proof of
membership (membership number,
copy of membership card, etc). 

You can also receive a membership
application by calling (386) 437-4405
or e-mailing info@acnesociety.org.

Membership dues are $150 for fellows
(dermatologists in the US) and $50 for
dermatology residents. 

Can I attend the Annual
Meeting in San Antonio?

Yes. When you register for membership,
you can also register for the Annual
Meeting at the member price.

Contact the AARS office at (386)437-4405
or info@acnesociety.org.

The Third Annual Meeting of the
American Acne and Rosacea Society
will be held Friday, February 1, 2008,
at the St. Anthony Hotel in San
Antonio, Texas. It will be an event not
to miss. In keeping with the mission of
the society, the meeting represents a
forum for the exchange of information
about acne and rosacea while 
highlighting important research findings
and updates regarding care of patients
with acne and rosacea. The society
was founded in honor of key leaders in
the field and we are fortunate this year
to have John S. Strauss, MD as our
keynote speaker who will discuss his
reflections on the world of acne and
rosacea. It is sure to be a memorable
and enjoyable talk. Sewon Kang, MD
will present new research on the use 
of computer tracking for evaluation of
acne. This should be particularly 
interesting for those involved in 
clinical research and suffered with the 
drawbacks of acne lesion counting.
Diane M. Thiboutot, MD will give a brief
update on the iPLEDGE program and
share some recent research findings
regarding the mechanisms by which
isotretinoin reduces sebum production.
In addition, we are proud to announce
the recipients of the first AARS
Research and Mentoring awards
made possible by the generous 
support from our sponsors and 
members. Tremendous effort has been
put forth this year with regard to the
AARS public relations campaign for
acne and rosacea, and we look 
forward to hearing more about this at
the meeting. 

Annual Meeting
Registration
To register for the meeting, you must
be a current paying member of the 
society. Registration is part of your
membership. That means members
need to 1) renew their membership(s)
and 2) register for the meeting. You can
do this online at www.acnesociety.org

Third Annual Meeting of the 
American Acne and Rosacea Society

AARS Presents First
Scientific Poster
James Q. Del Rosso, DO

The AARS presented its first poster, “Rosacea Medical

Management Guidelines,” at the Fall Clinical Dermatology 

meeting in Las Vegas, Nevada, in October 2007. The content of

the poster was developed and written by the AARS and reviewed

and approved by the Board of Directors before it was finalized.

The first half of the poster (part 1) is included in this newsletter

issue, with the second half to be included in the next newsletter.

The entire content of the poster was presented at the meeting

and will soon be available on the AARS Web site. Additionally,

the poster will soon be submitted for publication in a 

peer-reviewed dermatology journal.

Winter 2008

MISSION STATEMENT

The objectives of The American 
Acne and Rosacea Society are: 

1. To promote, support, develop, 
and provide a forum for the 
exchange of information about 
acne and rosacea 

2. To promote research in acne 
and rosacea 

3. To improve the care of patients 
with acne and rosacea

President: 
Hilary E. Baldwin, MD

President Elect:
James Q. Del Rosso, DO

Secretary Treasurer:
Lee Zane, MD

Immediate Past President:
Guy F. Webster, MD, PhD

Directors:
Diane S. Berson, MD
David E. Cohen, MD
Lawrence F. Eichenfield, MD
Julie Harper, MD
J. Mark Jackson, MD
Sewon Kang, MD, MPH
Jenny J. Kim, MD, PhD
Anne Lucky, MD
Leonard J. Swinyer, MD
Diane M. Thiboutot, MD

Chairmen:
Albert M. Kligman, MD, PhD
James J. Leyden, MD
Peter E. Pochi, MD
Alan R. Shalita, MD
John S. Strauss, MD

Sponsors:
Founding and Inaugural Benefactor:
Stiefel Laboratories, Inc.

Gold Benefactors:
CollaGenex
Galderma

Silver Benefactors:
Intendis
Medicis
OrthoNeutrogena
Ranbaxy
Obagi

Bronze Benefactor:
Coria Laboratories, Ltd.

Contributing Benefactor:
SkinMedica, Inc.

To contact the AARS, visit www.acnesociety.org.

6:30 PM Registration

7:00-8:00 PM Cocktail Reception/Social Gathering 

8:00 PM Dinner To Begin

8:00-8:05 PM Welcoming Remarks/Intro of Keynote Speaker
Hilary E. Baldwin, MD  President, AARS

8:05-8:30 PM Keynote Address
Reflections: Past, Present and Future
John S. Strauss, MD

8:30-8:40 PM Discussion

8:40-9:00 PM Update on Acne: Clinical and Research Aspects 
Diane M. Thiboutot, MD

9:00-9:20 PM Computer-assisted Alignment 
and Tracking of Acne Lesions
Sewon Kang, MD

9:20-9:30 PM Discussion/Questions and Answers

9:30-10:00 PM AARS Business Meeting/Future Directions 
Hilary E. Baldwin, MD

THIRD ANNUAL MEETING OF THE 
AMERICAN ACNE AND ROSACEA SOCIETY

St. Anthony Hotel, Friday, February 1, 2008, 7:00 PM

AARS Public Relations Campaign

Why Join AARS?

Grant Application
Update
The AARS Grants Committee (Sewon
Kang, MD [chair], Jenny J. Kim, MD,
Diane M. Thiboutot, MD, Guy F.
Webster, MD, PhD) is pleased to
announce that the applications for the
2008 Clinical Research Grants and the
2008 Mentoring Grants are currently
under review. Dr. Kang was “pleased
with the quantity and exceptional quality
of the first year of grant applications. This
interest demonstrates the need for 
programs that encourage young leaders
in the field of acne and rosacea.”

The grant recipients will be announced
on February 1, 2008, in San Antonio,
Texas at the Third Annual Meeting of
the AARS.

using your user ID and password (contact
the AARS office at info@acnesociety.org
if you have misplaced your user 
information). Current members may
invite guests for an additional fee.

If you are not a member, now is the
time to join. Membership is open to
dermatologists and health professionals
with an interest in acne and rosacea.
Fellow members of the American
Academy of Dermatology or the
American Osteopathic College of
Dermatology qualify for membership
as AARS fellows. Residents, with 
a letter from their program chair, may
join at a reduced fee. Membership 
is $150 for fellows (which includes the
meeting) and $50 for residents. You
can join and register at the same time
by going to www.acnesociety.org.
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